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Food Service:
Consumer Trends and Opportunities
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overview
favourable economic trends are fueling more confident
predictions of growth for the eating out market
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https://strapi-online-ordering.azureedge.net/strapi-uploads/assets/Market_Report_January_2024_a5581eac2c.pdf
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UP FROM 24% IN 2021 TO 47% AND FORECAST TO CONTINUE TO GROW*
CONSUMERS EATING OUT

Analysts put this growth down to a combination of consumers feeling the benefit of real
wage increases together with ‘learning to adapt’ to the cost of living crisis.

Q3 2023 Q4 2023 Q1 2024 Q2 2024 Q3 2024

Eating out generally

Q3 2023

44%

Q3 2024

53%

Eating out for special occasions/treats

Q3 2023

72%

Q3 2024

78%

Getting a takeaway

Q3 2023

42%

Q3 2024

50%

Eating out because I do not want to cook

Q3 2023

48%

Q3 2024

54%

The main reason for eating out
Special Occasions
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Eating Out Generally
Continues to grow

*Mintel: UK Fast Food Market 

The Future Food Tracker Monthly Survey shows changes over time to the 
drivers for consumers who have eaten out, although, for a special occasion 

remains the No. 1 reason.

2024 Trends are set to continue
and are increasingly intergrated
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Chicken
A Must For
Every Menu

Global
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CHICKEN
A Must For Every Menu

GLOBAL FUSIONS
Add Some Spice

STREET FOOD &
LIGHT BITES
Grab & Go

SHARING PLATTERS
To Boost Sales

MEAT FREE &
HEALTHY OPTIONS

Cater For All
INSTAGRAMMABLE FOOD

For Customers To Share

GO DIGITAL
Seamless Service

DON’T
COMPROMISE

QUALITY
Customers Expect

Excellence

Street Food Sharing
Platters

trending
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Source: Mintel; IDG.
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https://meadowvalefoods.co.uk/about/menu-ideas/chargrilled-chicken-gyros
https://meadowvalefoods.co.uk/our-products/N1452006
https://meadowvalefoods.co.uk/our-products/N1452006
https://meadowvalefoods.co.uk/our-products/N1412414


chicken ticks all the boxes
a must on every menu

Chicken
Ticks all the

Boxes

Healthy Tasty

Versatile Cost
Effective

A Lean Protein For
Those Looking For

‘Better For You’
Options

From Burgers To
Wraps, To Rice Boxes

And Roasts

From Crunchy
Coated, Marinated,

Chargrilled And
Uncoated

Offering A
Cost Effective Centre

Piece For Every
Menu. 

Sliced, Diced,
Fillets, Strips,

Bites and Nuggets,
there’s an option

for every
occasion 

Satisfying
those looking
for a healthier
way of living

A flavour for
everyone from
Hot & Spicy to
Peri Peri and

Buttermilk

Great
tasting meals

for great
prices

A chicken shop almost every
100m on one London street.

£2.3bn*
2024 UK Chicken 

outlet and restaurant 
value

£3bn*
Est 2027 UK chicken 

outlet and restaurant
value

4,424 16 - 34
Years Old

Chicken Shops
in the UK 

Up 21% since 2020

Main fried chicken 
consumers

The market appears to have room for both chains and independent
chicken shops with new entrants launching across the UK.

Launching in the UK in 2025No. 1 fastfood in the UK.

Ethnic food chains are seeing sudden growth, 
re�ecting evolving preferences and popularity

for diverse cuisines.

A clear demand for premium
burgers and sharing options

1

Source: Mintel

4 trends taking food service by storm

Source: Mintel; IDG.

Chicken

A must on every menu
Chicken ticks all the boxes.

 
For consumers looking for
healthier options and for

operators it is highly versatile
and cost effective.

Chicken Shops are dominating the 
high streets in the UK from chains 

to independents.

Global Fusion

Where the adventure begins.

Consumers increasingly looking
to experience new and

exciting flavours.

Combining this with offering
customers the opportunity to
personalise their meal and to

experiment adds to the theatre of
the OOH eating experience.

Theatre

Increasingly consumers are looking 
for more than a convenient meal 

solution.

More often, it’s a shared experience,
a social gathering, increasingly

important post Covid.

Value for Money

Understanding how consumers are
defining Value for Money is crucial.

It is polarising and importantly,
rarely ‘cheap’ in the context of

food service.

Consumers judge not just the food
but the overall end to end experience 

tying all the trends together.

1 2 3 4
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https://meadowvalefoods.co.uk/about/menu-ideas/deutsche-delight-schnitzel-burger
https://meadowvalefoods.co.uk/about/menu-ideas/ultimate-munch-box


2 Global Fusion
why do we need to add more flavour to menus?

Vietnamese & Malaysian
flavours, in particular are set to grow.

(vs meals eaten in Q3 2024)
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On average, people are eating 1 more
cuisine than they were a year ago:
3.6 in Q3 2023 vs 4.6 in Q3 2024

Cuisines eaten in 2024

Di�erence between Q3 2023 and Q3 2024
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Global Fusion
adventurous and personalised menus

2

��������������������������������

�������������������
������������������������������������������
�
��	�����������������������
������������������

�����������������������

������
��	����

����������� �������������

����������������������������������������
�������������
����������������������
�

�����������

���������
�����������������������������
���������������������������
����
�������������
���������������������������
���
������

�������
���������������������������������
�����������	�	�����������������

����������������������������������������������������
����������������
������
�������������
������������������
��������������

https://meadowvalefoods.co.uk/about/menu-ideas/loaded-shredded-chicken-nachos
https://meadowvalefoods.co.uk/about/menu-ideas/pb-and-j-doughnut-burger
https://meadowvalefoods.co.uk/about/menu-ideas/mexican-style-chargrilled-chicken-rice
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3 The theatre
today’s consumers are on the lookout for unique
and memorable moments
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value for money
value for money is not the same as cheap
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3 The theatre
today’s consumers are on the lookout for unique
and memorable moments
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tips for managing change
operational EFFICIENCY is crucial to success 
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tips for taking advantage of
the latest trends

Stay On Trend
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tips for managing change
operational EFFICIENCY is crucial to success 
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global supply chain:
NAVIGATING THROUGH CONTINUED VOLATILITY
remains a DAILY CHALLENGE
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BREAKING NEWS
The union says it has reached a tentative agreement on wages and will go back to work on Friday until
15 January, when they will return to the bargaining table to negotiate "all other outstanding issues". BBC News, Los Angeles 4/10/25

summary

Nigel O’Donnell
Managing Director
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global supply chain:
NAVIGATING THROUGH CONTINUED VOLATILITY
remains a DAILY CHALLENGE
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BREAKING NEWS
The union says it has reached a tentative agreement on wages and will go back to work on Friday until
15 January, when they will return to the bargaining table to negotiate "all other outstanding issues". BBC News, Los Angeles 4/10/25

summary

Nigel O’Donnell
Managing Director
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Meadow Vale Foods Ltd, Units 18 & 19 Wilkinson Court, Clywedog Road South, 
Wrexham Industrial Estate, Wrexham, LL13 9AE
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https://meadowvalefoods.co.uk/our-products
https://meadowvalefoods.co.uk/about/menu-ideas
https://meadowvalefoods.co.uk/about/grow-your-business
https://meadowvalefoods.co.uk/sign-in

